
WHY BRAND 

THE TOWN OF SPEEDWAY 
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SPEEDWAY INDIANA IS ON THE MOVE

Á Continued investment and revitalization 

o Allison Innovation Center

o Founders Square

o Crawfordsville Road 

o Main Street

o Speedway Trails

Á Evolution of housing stock ç impact of COVID -19

Á New ownership and increased investment at IMS

Á Need to create a sense of arrival ; demarcate town gateways

Á Approaching 2026 Centennial
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INVESTING IN PLACEMAKING…

Á Creates awareness that makes Speedway a destination: 

a place where you want to race home to, locate your business, send your 

kids to school, go to work, and enjoy all that life has to offer

ÁLeverages Speedwayës history and clarifies unique selling points: 

where else in the world can you live 10 minutes from the airport, downtown 

and nearly every interstate that crisscrosses the country; own a home 

outright çat the foot of one of the most recognized sports venues in the 

world; and know that when you need support from public safety, its going to 

arrive çquickly. 

Á Fuels momentum for continued investment

Á Generates tremendous community pride that helps to sustain property 

values
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BUILDING ON TRADITION

Á Updated identity stands as a beacon that we are proud of our heritage, excited 

about our progress and planning for the future.

Á Fuels our vision for the future and helps us execute on strategic plans to keep our 

community strong and stable

Á Unifies us and creates a sense of civic pride

Á Allows us to step -up our efforts for:

o attracting continued investment in housing options, new businesses that 

positively impact our tax -base and fuels continued support of our infrastructure 

(water treatment plant, public safety staff, parks/trails)

o attracting visitors and creating a desire to live, work and play here

o creating gateways as you enter town limits

o expanding amenities to enrich lifestyle for residents and visitors

o building community, supporting long -time partners and non -profits
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THE PROCESS
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BRANDING COMMITTEE

Á Jacob Blasdel , Clerk -Treasurer

Á Kelly Turner , Communications Director

Á Allison Duncan , Speedway Trails Association

Á Tim Gropp , Economic Development Director

Á Carlos May, Town Manager

Á Jennifer Miller, Redevelopment Commission

Á Gary Raikes, Town Council

Á Tim Ramion , OSCNA, Speedway Lions Club

Á Tammy Smith, Speedway Parks & Recreation Director

Á Mandy Walsh, Senior Designer, Indianapolis Motor Speedway
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DESIGN OBJECTIVES

Create an identity, which 

Á is unique, distinctive, and easily extended across multiple properties (departments, 

assets, entities)

Á reproduces easily in a variety of materials and processes

Á complements existing town seal and Indianapolis Motor Speedway assets

Á connects the heritage to the future and speaks to the great progress that is part of 

the fabric of the community. 

Á speaks to the Town of Speedwayës heritageçincluding founding fathersë vision to 

create a fully mechanized city, using IMS as its proving ground çshaped by a 

commitment to performance and innovation  

Á celebrates one of the first planned neighborhoods in Indianapolis and projects a 

future -forward attitude towards progress and growth

Á feels like it is home to the éGreatest Spectacle in Racingé 
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SPEEDWAY, INDIANA
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RECOMMENDATION
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A SUITE OF MARKS THAT WORK TOGETHER

12/15/2020

Official Business

(elected officials) 

Public Facing

(infrastructure) 

Social / Community

(promotional) 



APPLICATIONS













ROLL OUT
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STRATEGIC ROLL -OUT

Target Date Milestone

12 / 2020 Presentation to Council for approval

01 / 2021 Asset preparation + positioning platform

Identity package development (stationery, biz cards, badges)

02 / 2021 Introduce new Town of Speedway brand 

Public presence (online store + banners + exterior signage)

Brand Deployment through communication channels

(SCTV, website, social media, public relations) 

03 / 2021 Brand Deployment through departments + new town hall

(uniforms, forms, fleet, third party tools)

12 / 2021 Expansion of communication channels (Town Government App)

01 / 2022 Publish brand playbook + define communication protocols

02 / 2022 Plan for gateways

12/15/2020
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Thanks for allowing us to share the work of Links Creative Alliance.

At Links, we take great pride in developing strategic solutions for all of our clientsðsolutions that reflect our clientôs business and 

whatôs going on in their industry.  Proposals are initial thoughts and they will be fortified with input from youðour client. We look 

forward to that discovery process with you and your team.  

As a result, initial estimates always require some conversation and clarification to become very precise. Our intent is to provide 

several solutionsðwhen implemented in tandem, as part of an active strategyðcreating optimized returns with acceptable levels 

of investment over time.

Again, thanks for considering Links Creative Alliance.

LINKS CREATIVE ALLIANCE, INC

4986 Ford Street 

Speedway IN 46224

www.linkscreativealliance.com
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